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Future



Advertising made during coronavirus is what 
brands must make in order to survive in the 
future. 

Namely, it must:

a) Matter to people and 
b) Scale to the size of your true audience. 
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Coronavirus created a marketing 

crisis in pursuit of “marketing that 

matters.” 

● “Why is this important? People are 

dying.”

● When the stakes are this high, to be 

mediocre is to offend. 

● This desire for meaningful, 1:1 marketing 

will not fade.



● Consumer demand for 
meaningful marketing 
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You are competing 
against the most 
curated, private, 
relevant, and niche 
stuff imaginable.
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● Consumer demand for 
meaningful marketing 

● Digital fragmentation



77.3 mins
Minutes spent per day watching digital video

in the UK.

88,000,000
Total hours of time spent on social each day 

in the UK

Source: WeAreSocial Digital 2019 Report. https://smallbiztrends.com/2016/10/video-marketing-statistics.html

https://smallbiztrends.com/2016/10/video-marketing-statistics.html
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● Consumer demand for 
meaningful marketing 

● Digital fragmentation
● Consumer multiplicity



Growth in Crayola 
Crayon Colours 
1903 - 2010



GEN Z 60%
“[Our generation] has an obsession with individuality. It’s 

not just wanting other people to think that you’re smarter 

or more eclectic because you like different things and 

unique things. It’s also that I want to prove to myself that I 

have my own thoughts.” — Cedar, 17

65%
Today there are over 70 gender identities on FB.

of UK Zs have a passion or 

interest that is considered niche 

by others. 

of UK Zs agree gender, race and 

sexuality all exist on a spectrum. 











How is this incredibly 
diverse, niche set 
handling COVID-19?
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