
Q. How often do you expect to do the following in the next 
month?

15/03/2021

SENTIMENT The vaccine rollouts have driven the most significant step change in consumer sentiment since 
the pandemic began, with an increase in optimism and decrease in worry across all markets. 
However, despite the picture largely being positive, we should note that “stress” has remained 
consistent. Suggesting that a longer lasting side effect of the pandemic may be the financial 
stress that follows.
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The Mindshare New Normal Tracker – Wave 11
Over the coming months the Mindshare Worldwide team are committed to tracking the 
huge changes in consumer behaviour across the world. On a monthly basis we will 
follow countries as they transition from Lockdown, to Release, to Reassess and 
finally to a new reality.

These learnings will allow each country to understand where they stand but, more 
importantly, learn from those emerging what constitutes the New Normal.

This report contains data from Wave 1 w/c 30th

March, Wave 2 w/c 13th April, Wave 3 w/c 27th

April, Wave 4 w/c 11th May, Wave 5 w/c 8th

June, Wave 6 w/c 13th July, Wave 7 w/c 17th

August, Wave 8 w/c 21st Sept. and Wave 9 w/c 
26th Oct. Wave 10 w/c 28th Nov 2020 and Wave 
11  w/c 8th March for the following markets:-

China, US, Germany, UK, Mexico, India, 
Singapore, France, Spain, Italy, Canada

1,000 sample per market per wave

If you would like find out more information, including deeper dives into each country, please contact Mindshare 
Silvia Santos Silvia.Santos@mindshareworld.com.   Victoria Cook Victoria.cook@mindshareworld.com.   

It is the same story with media behaviour. Lockdown restrictions 
mean current levels of “home centred” activity remains largely 
unchanged.

Even though consumer sentiment is becoming more positive, lockdown restrictions means this isn’t immediately 
translating into a change in consumer behaviour. We are still missing those things we took for granted before the 
pandemic began and only automotive is seeing a significant increase in purchase intent
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Q. During the lockdown restrictions what did you miss the most?
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Delayed a major purchase (e.g.
home appliance)

Delayed or canceled other
appointments

Made or had an appointment with a
medical professional

Increased time spent with
friends/family

Read more about politics (e.g.
Election, healthcare)

Delayed or canceled an upcoming
trip

Kept my own measures of lockdown

Used a food delivery service/app

Reduced time spent with
friends/family

Reduced spending overall

Bought groceries online

Do video calls with family and
friends
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Shopping online

Shopping in
physical stores

Listening to
podcasts

Reading
magazines

Taking public
transport

Spend time
outdoors (e.g.…

Video calling
family and friends

Playing video
games

Reading
newspapers

Reading books

Listening to radio

Watching online
videos…

Streaming
TV/Movies (eg.…

Listening to music

Using social media

Watching TV

Using Apps on
your phone

Going Online

At least once a week Everyday

In the last month, which of the following have you done as a result of 
the coronavirus (COVID-19)? 
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Clothes/fashion
Home décor

Cleaning supplies (including hand…
Personal electronics (fitbits, apple…

Holidays
Trainers/Sportswear

Alcoholic Drinks
Personal care products

Over the counter medicine
Food/groceries

Furniture
Subscription service (eg. Disney+,…

Financial Services/Products
Tissues/Toilet paper

Luxury items (handbags, watches, fine…
Entertainment (eg. Live events)

Electric/Hybrid Cars
Nappies & childcare products

Pet food
Household appliances

Fast food meals
Snacks

Soft drinks
Petrol

Diesel/Petrol Cars

Q:Thinking about the next month, which of the following items do 
you think you will be spending on? % change Wave 10 Vs Wave 11

Q. Since the Covid 19 outbreak, how do you feel? % 
change Wave 10 Vs Wave 11

Q. Since the Covid 19 outbreak, how do you feel ?
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