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VOICE VALUE OF THE VOICE BRANDS NEED TO

TECHNOLOGY EXPERIENCE AND BE AWARE OF HOW
S U M M ARY ADOPTION PRIVACY/TRUST ARE TO CONNECT TO

CONTINUES TO THE LARGEST THEIR CONSUMERS

GROW AMONGST BARRIER FOR NEW IN THE VALUABLE
S U M M A RY CANADIANS. USERS TO VOICE WAYS.

TECHNOLOGY.




Q: Please indicate how frequently you use voice technology in general.

English 23% 42%'

French 28%

m Two or more times a day Once a day m Weekly Monthly Less than once amonth

Source: Mindshare Pool, 2019

CANADIANS ARE USING

VOICE MORE.

There is a 42% increase in the use of
voice in 2019 over 2018.

88% of both English and French
Canadians use voice technology at least
once per week.




ENGLISH
CANADIANS
USE VOICE
TECHNOLOGY
MORE THAN
FRENCH
CANADIANS

Canadians are using
voice more this year than
last. 21% of English
Canadians use voice
technology regularly,
while only 12% among
French speakers. This is
most likely due to the
lack of services/content
available in French.

2018

| use voice technology - 17%
regularly 8%
0

| use voice technology
occasionally

I o

25%

| have only used voice

.
technology once or

twice 12%
| haven’t used voice o
technology, but | would 6%
consider doing so in the 6%
next 3 months

| haven’t used voice
technology, but | might
consider doing so in the

KX

future 26%
| haven’t used voice

technology and | will - 15%

never use it 23%

2019

12%

Q: Voice technology is technology which you can use by speaking to it,
e.g. Google voice search, Siri, Amazon Alexa, Google Home, or other
voice assistants. Would you ever consider using voice technology?

Source: Mindshare Pool, 2019



ENGLISH
CANADIANS
ASK SIRI.
FRENCH
CANADIANS
ASK GOOGLE.

Amazon Alexa
continues to trail behind
Google and Apple for
voice technology
adoption but made

some adoption gainsin

2019.

@FR

Q: Which voice services do you have on your device(s) & what
device(s) do you own?

siri(oy Apple) IR 55

33%

Google Home NN 527

35%

Goog|e%sis{ant _ 26%

25%

0,
Amazzon Aca T 9%

12%

Amazon Echo _ 13%

7%

0,
Cortana (by Android) _ 12%

15%

Google Voice Search App _ 12%

17%

0,
Samsung Svoice - 8%

3%

Samsung Bixby - 8%

4%
Facebook Porta . 3%
3%

Source: Mindshare Pool, 2019



@FR

Q: Which of the following are reasons that you use voice commands?

It's convenient

It's simple to use

It's faster than typing

| can multitask

It's fun

It's cool

It makes me more
efficient

It's the future

The answer is read
back to me

There are fewer steps

It's accurate

It's customised to my
personal preferences

I 50%
41%

VOICE IS
CONVENIENT

Voice is fast, helps
with multitasking and
is fun for Canadians.
There is limited
customization for voice
services and isn’t
always accurate.

Source: Mindshare Pool, 2019
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m FR Q: Which of the following entertainment related
tasks have you used voice technology for?

Play music I 51

38%

I 6%

40%
I o7 /
o “HEY
Find recipes - 21;§% GOOG LE,
Look up a song playing - 19% P LAY D RAKE”

on the radio 23%

Ask a fun question

Listen to the radio

E7

PAG

Playing Netflix B 0% English Canadians are

15% e . .
utilizing their voice

Turning on/off the TV -1 1 | technology to play
’ music.

MINDSHARE VOICE STUDY.

Ask for a sports score - 107%
14% French Canadians still

B use it to ask fun
16% questions.

Find out film times

Play audio books 2
7%

Post on social media . 7%
6%

Source: Mindshare Pool, 2019




CANADIANS ARE
STILL NOT
SHOPPING
USING VOICE

Finding a local business
and seeking out information
on a product, brand or
company are also their top
reasons to utilize the voice
services.

Purchasing a product is not
a task people are using
voice for.

Q: Which of the following shopping and business-related tasks have you

used voice technology for?

Find information on a

product | am interested in

Find a local business

Find information on a
brand or company

Find information on a
local business

Remind myself to buy a

product | need or want on

a shopping list

Purchase a product or
service having browsed
for it elsewhere

Reordered a previously
purchased item

Purchase a product
without looking on the
website first (i.e. purely
using voice)

@FR

29%

40%

26%
36%

23%
33%

19%
27%

22%

10%

8%
12%

6%
9%

6%
8%

Source: Mindshare Pool, 2019



Asking questions 45% Asking questions

(e.g. turning lights on)
Home management tasks

(e.g. turning lights on) 12% Add a note or reminder

Dictate Texts 12% Check travel information

forecast
Online search Online search
Ask for the weather _ Playing music
forecast 34% oo
Setting alarms Check the time
Check the time Making a call
Ask for directions Ask for directions
Making a call Getting the latest news
Add a note or reminder Setting alarms
. Look up measurement or
Getting the latest news currency conversions
Look up measurement or Access my calendar
159 y
currency conversions
Making lists Making lists
Access my calendar Dictate Texts
i i H t task:
Check travel information ome management tasks

Play voicemail messages 11% Play voicemail messages

Q: Which of the following tasks have you used each of the below voice services for?

Source: Mindshare Pool, 2019

31%

27%

24%

21%

15%

14%

13%

12%

10%

9%

7%

7%

7%

7%

6%

6%

6%

SEARCH, MUSIC AND
WEATHER ARE THE
TOP SERVICES

Voice technology is prioritized
differently across English and
French Canadians. However, asking
question and online search are the
top activities nationwide. Brands
need to be aware of how Canadian
consumers are searching for their
brand — in both text and voice.




Q: Thinking about the following places or environments, please indicate when you have used your voice technology?
At home by myself GG 63%
46%

Athome with [ 1%
friends / family 22%,

While watching TV [ NN 0%
15%

While cooking —— 26%
13%

When in bed I 25%
1%

When driving _10% 22% / VOICE IS A

While exercising 4_0/ 14% So LO
0

At the office _70/ 1% ACTIVITY
When in the 0% .
bathroom 3% The only exception
While walking . s is using Google
down the street 3% / Home with friends
In a shop -40/7% “ and famlly

At a restaurant -30/ 7%

At a party [ | g:f:
(]

On public transport -20/4%
(]

In a public B 3%
restroom 1%

Source: Mindshare Pool, 2019
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FAMILY ROOM, BEDROOM, AND KITCHEN ARE THE TOP PLACES TO KEEP
VOICE DEVICES

English Canadians keep voice technology in their offices or study rooms.
French Canadians prefer keeping it in the dining room.
Voice devices aren’t in the garage.

ENGLISH FRENCH

Google Home Google Home

Amazon Alexa Amazon Alexa

Amazon Echo Amazon Echo
50%

m Facebook Portal m Facebook Portal

40%

57%

52% 22%
29%
30%

23%

19%

%

[
6% 0 m m
16% 161%@ 8% egso A

8%
59% 33% 26% 20/: 47% 24% 29% 20% 9% 9% 8% 7% 4%
N 2 - (2
&cp@ ‘65\(\ ; é\ao é&@ &oé(\ &dg\\ ~§’& Q_é’& o@p @"’Q ‘cée §o°<\\ 6'29
& & « > & N S & & @ & €
& Q § ) & o> 2 < Ad
& 2 & N °
Q
<? <

Source: Mindshare Pool, 2019 Q: Now thinking of each of your Voice Assistants, where do you keep it/them in your house?
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@ FR Q: You indicated you haven’t and will never use voice technology, why not?

| don’t see the point

| feel it is an invasion of
my privacy

| think it is monitoring me
all the time

| wouldn’t want other
people to overhear

I'd feel stupid using it

| don’t think it will be
quicker

| don’t think it has - 10%

answers | need

| don’t think it will work - 8%
very well 9%

| wasn’t aware of it . 4%
4%

Source: Mindshare Pool, 2019

WHAT IS THE
POINT OF
VOICE? THIS IS
WHAT KEEPS
PEOPLE FROM
USING IT.

They are also afraid that
their privacy would be
violated.

PAGE 12
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LACK OF
TRUSTIS A
BIG FACTOR
IN USING
VOICE

When it works
it simplifies life

When voice technology works properly, it really
simplifies my life

Voice technology works best when there’s only
one answer to your question or command

When voice technology works properly, it's
magical

Voice technology doesn’t have all the services
and answers | need

When voice technology works properly, | feel a
sense of accomplishment

| am worried about companies listening to the
conversations | have with my voice assistant

Having a digital assistant that | can speak to
helps me to organize my life better

Using voice technology feels really natural now
and | don’t even think about it

Voice technology works best when you're
browsing for something and don’t know exactly
what you want

| am worried about the government listening to
the conversations | have with my voice
assistant

| always need to check my screen when using
voice technology as | don't trust it to follow my
instructions if | only speak to it

Q: How strongly do you agree or disagree with the following statements? — ANY AGREE

70%

65%

65%

55%

54%

49%

49%

43%

41%

40%

39%

Source: Mindshare Pool, 2019




PEOPLE DON’T BELIEVE THEIR DATA IS SAFE WITH VOICE

60%
57% 56% @ FR
49%
45%
0 33% 33%
32% ° 29% )
25% 27%
22% . .
Guarantees around my Guarantees that my voice Price promotions on new More information about how If the voice assistant could fit More information about what a
personal data security data won't be used for devices a voice assistant works into my life seamlessly voice assistant can do

anything else

Q: You indicated that you have never used voice technology but you would consider using it in the future, which of the following might encourage you to use it in the future?

Source: Mindshare Pool, 2019



METHODOLOGY

MINDSHARE CANADA SURVEYED
1,300 CANADIANS OVER THE
COURSE OF 1 WEEK. THIS SURVEY
WAS CONDUCTED IN BOTH
ENGLISH AND FRENCH AND MET
QUOTAS FOR BOTH LANGUAGES.
ADDITIONAL PARAMETERS WERE
IN PLACE FOR GENDER, AGE, AND
PROVINCE TO EXEMPLIFY A
NATIONALLY REPRESENTATIVE
SURVEY.

THIS STUDY WAS DONE AS A
LOCAL EXTENSION OF THE
MINDSHARE GLOBAL SPEAK EASY
STUDY THAT WAS CONDUCTED IN 8
MARKETS THROUGH A JWT +
MINDSHARE COLLABORATION
RESEARCH PIECE IN 2017.

TIMING OF SURVEY:
November 27 — December 4, 2019

MINDSHARE
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